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Program Learning Outcomes (PLO) — IBM 69

Thai Description

English Translation

s . .. - o - A o . 2 Analyze and solve business problems by applying relevant theories and modern tools in real-

PLO1 anziuazuatlgymimegsialaalangujuasiaasfiadialvilugaiunisaiae Y P Y applying
world contexts.

PLO2 JLangrNansznuNIvIsLsINLAsdIANtaIMsdaaulanIvgsAa uastduanividan  |Evaluate the ethical and social implications of business decisions and propose solutions

NdanadaviudanAmNusufnausagonu aligned with principles of social responsibility.

Waunauasuazdauinaaadia Tnausromanugiviadrosaias Usudinanis . o : . .

4 - D . - Evaluate the ethical and social implications of business decisions and propose solutions
PLO3 wasunlasuasnatulafiazaainlan wiandadulundanaAaessy 385550 WAy . . o . L
A o - aligned with principles of social responsibility.

ANUSuARAaUGaRIANLALIINTW
PLO4 SiensvidayanaiasvlssnaALariavinununsuanagsAazNnfnsey Analyze international market data and develop systematic cross-border business expansion

asuLihuine nagnsnseingaata uazuuunisafiuulaainoilussuy plans, including target market identification, market entry strategies, and implementation plans.
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fusmsammsﬁsmu,azaamsamonﬂszawsmw“lunsnMﬁanu1u1ﬂ1mﬁuamuﬁssu Manage business operations and communicate effectively in multicultural international
PLO5 unatnvane Taafatulundnaniassy 3385950 LazaNNsuAatauaanfidiuladdiu  |business environments while adhering to ethical principles and responsibilities toward

&e stakeholders.

= . - - : o . o T . . |Analyze financial statements and perform investment valuation to support accurate financial
PLO6 Jangsunsdunasdssifuyarinisasnuinanisdadulanionisiiuleacnognsag e .

decision-making.
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PLO7 aaNLULLAZIRATNATANTITAINUTALAITIAIANULELY HanaUUNY LagANEviu  |Design and manage investment portfolios by considering risk, return, and sustainability, while

wiaufnulundnaAnsssn A3a5930 LazANNFUAAtaLGAANRINULALTIAN upholding ethical standards and responsibilities toward investors and society.
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Thai Description
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English Translation

Design, implement, and evaluate digital marketing campaigns, and optimise strategies based

PLOS8 .
AR on performance metrics.
afvassAilamuazusmsuususaaulaianeflssdnaan Inasanasadiy Create digital content and manage online branding effectively in alignment with digital

PLO9 WORNIINHUITAAG IR Wiaudalulunanaaiassy A3e6551 LagANTUAANaUsa  [consumer behaviour, while adhering to ethical standards and responsibilities toward

KHusTamuazgau

consumers and society.




Bachelor of Business Administration (B.B.A.) (Curriculum Mapping)

International Business Management

Course Code Course Title Credit PLO1 PLO2 PLO3 PLO6 PLO7
Academic Year 1, Semester 2
95310169 Principles of Marketing 3(3-0-6) | I I I I
95310269 Business Law and Ethics 3(3-0-6) | I I I I
95310369 Microeconomics 3(3-0-6) | I I I I
95310469 Principles of Management 3(3-0-6) | I I I I
Academic Year 2, Semester 1
95320169 Business Taxation 3(3-0-6) | I I I I
95320269 Principles of Accounting 3(3-0-6) | I I I I
95320369 Business Statistics 3(3-0-6) | I I I I
95420169 International Business Management 3(2-2-5) | I I I I
Academic Year 2, Semester 2
95320469 Macroeconomics 3(3-0-6) I I I I I
95320569 Introduction to Business Research 3(3-0-6) I I I I I
95320669 Business Finance 3(3-0-6) I I I I I
95420269 Import-Export Management 3(3-0-6) I I I I I
95420369 Cross Cultural Management 3(3-0-6) I I I I I




Bachelor of Business Administration (B.B.A.) (Curriculum Mapping)

International Business Management

Course Code Course Title Credit PLO1 PLO2 PLO3 PLO6 PLO7
Academic Year 3, Semester 1
95330169 Productions and Operation Management 3(3-0-6) R R R R R
95330269 Human Resource Management 3(3-0-6) R R R R R
95430169 Electronic Commerce 3(2-2-5) R R R R R
95430269 Logistics and Supply Chain Management 3(3-0-6) R R R R R
95640369 International Marketing 3(3-0-6) R R R R R

Academic Year 3, Semester 2

95330369 Managerial Accounting 3(3-0-6) P P P P P
95430369 International Financial Management 3(3-0-6) P P P P P
95430469 International Trade and Economics 3(3-0-6) P P P P P

Academic Year 4, Semester 1

95440169 International Business Strategy 3(3-0-6) P P P P P

95641969 Pre-Cooperative and Work-Integrated Education 1(0-2-1) P P P P P

Academic Year 4, Semester 2

95642069 Cooperative and Work Integrated Education 6(0-18-9) M M M M M

Major Elective Course




Bachelor of Business Administration (B.B.A.) (Curriculum Mapping)

International Business Management

Course Code Course Title Credit PLO1 PLO2 PLO3 PLO6 PLO7
95620169 Consumer Behavior in 21st Century 3(2-2-5) | I I I I
95430569 Strategic Business Analytics 3(2-2-5) R R R R R
95430669 International Trade Law 3(3-0-6) R R R R R
95430769 Digital Age Entrepreneurship 3(2-2-5) R R R R R
95430869 Information Systems and IT Management in the Digital Era 3(3-0-6) R R R R R
95630769 Business Psychology 3(2-2-5) R R R R R
95640269 Global Business Strategy in a Globalizing World 3(3-0-6) P P P P P
95440269 International Business Negotiation 3(3-0-6) P P P P P
95440369 Seminar in International Business Management 3(2-2-5) P P P P P
95440469 Productivity and Quality Management 3(3-0-6) P P P P P
95440569 Special Topics in International Business 3(2-2-5) P P P P P
95440669 Innovative Startup Capstone 3(2-2-5) M M M M M
95440769 Global Business Leadership in the Digital and Innovation Era 3(3-0-6) M M M M M
95440869 Service Operations Management 3(2-2-5) M M M M M




